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The 1875-1915 General Store sold cradles AND coffins AND everything in between! Collecting 
field includes figural trade signs (in the shape of the item sold to attract illiterate consumers), 
advertising signs, store & saloon fixtures, salesman's samples, and advertising give-aways. 

If you lived in a rural area 1875-1900, your shopping list for your local country store might 
include yard goods for clothing, kitchen utensils, food supplies, cleaning supplies, medicines, 
veterinary products, liquor, and even tools for making furniture. 

• In the late 1800s entrepreneurs, always thinking of better ways to sell more product, 
began to devise ways to entice the public to choose their product over that of another. 

• The development of chromolithography (color printing) on tin and paper in the late 1800s 
made possible some of the most beautiful and collectible store items found. 

• Tin & paper signs with strong, colorful images, often copied from classic art, were 
created for stores. 

• Paper advertising in calendars, trade cards and posters reached new levels of advertising 
artistry. 

• Attractive advertising helped companies establish brand recognition & loyalty. 

• To create merchant loyalty, the manufacturers began to design and provide colorful and 
attractive display cases and cabinets from which to dispense then" product. 

• Some of the most collectible advertising subjects are: Seeds, coffee, sewing, spices, 
signs, and fixtures. 

• Some collectors strive to collect one example of every form issued by one company, 
while others prefer a more diverse collection. 

• It was Americans who made advertising an art form. 

• Criteria to consider when buying: age, form, condition, rarity, price 
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